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BLUE CORE

EVOLUTION OF MIRACLE WATER

KANGEN

MEANS RETURN TO ORIGIN
IN JAPANESE, AND THAT IS
EXACTLY THIS WATER
CAN DO FOR YOUR BODY




LEVELUK K8

ENAGIC KANGEN WATER DEVICE
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LEVELUK SD501

Sr.No. | MODELNAME | NO.OFPLATES | BASIC PRICE | GST(18%) | TOTALAMOUNT

LEVELUK JRIV
LEVELUK SD501
SD501 PLATINUM
LEVELUK K8
LEVELUK SUPER 501

4 Plates
7 Plates
7 Plates
8 Plates

12 Plates

Shower

LEVELUK SUPER 501

LEVELUK JRIV ANE

a

1?{“

B> X |

SPA

1,84,746
2,34,745
2,51,695
2,90,677
3,36,440
1,69,491

33,254
42,255
45,305
52,323
60,560
30,509

2,18,000
2,77,000
2,97,000
3,43,000
3,97,000
2,00,000




REVOLUTIONS WITNESSED BY WORLD
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REVOLUTIONS WITNESSED BY WORLD

SAMSUNG
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REVOLUTIONS WITNESSED BY WORLD
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ENAGIC ON WORLD MAP
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ENDORSEMENT BY HEALTH EXPERTS

Robert G. Wright

Director at American Anti - Cancer Institute
The International Wellness and Research Center

“If  were looking for an electrolysis unit today, | would choose the
SD501 made by the Enagic Company. | have explained most of
my reasoning for this decision in earlier comments. The versatile,
multi-function SD501 is rather expensive at just under USD$ 4,000
but worth every penny and is simply the “Rolls Royce” of water
lonizers."”

7 F1dOTS LON-YFINVI ONITIIN

Chapter - 6, Page. No. 168, 2™ Paragraph




ENDORSEMENT BY HEALTH EXPERTS

Dr. Hiromi Shinyamo. eno)

PROFESSOR OF SURGERY | CHIEF OF ENDOSCOPY

Albert Einstein College of Medicine Beth Israel Medical Center

PERFORMED 3,70,000 + COLONOSCOPIES

“I have kangen water machine in my New York
medical office and this is the water I drink and
give it to my patients.” () =E(Q

THE (HE
MICROBE RREIOVENATIONE ENZYME
FACTOR ENZYME FACTOR




“SAYA SANGAT MEREKOMENDASIKAN PRODUK INI"

CERTIFIED BY

3 IONIZED WATER and its effects on Autism, Asperger's, ADD, Dyslexia, Y/ ‘ { ii 4 ‘ E
' Learning Disabilities, Traumatic Brain Injuries, Post Traumatic Stress at Or. Horst Filizar or. H.wm‘. Shiny Or. Susen Lark B s e DOC To RS

a KANGEN WAT ER

Dr. Horst Filtzer, Fakultas Kedokteran Harvard lulusan cum laude Vascular

When you. were deallng with PTSD, Clus.ter Migraines e T mpmm—
and Vertigo. Your brain was swollen with a Blood . :
Brain Barrier damage and Kangen Water was the only ZZ;IH::::m?It;:rsaya \ @
thing that could penetrate and flush the brain” meminum; air. Kangen, 3-‘

saya mengalami sesuatu

yang tidak pernah saya

alami sebelumnya, saya

menyukainya, saya sangat

‘\\ menyukainya....  Setelah
)

Dr. Dave Carpenter, President of the International Iridology Practitioners Association

“This [alkalizing] program contains a whole new way of looking at diet and nutrition. When (’ saya meneliti  produk

followed, it leads to a healthy, lean, trim body and an enhanced level of wellness, energy and

mental clarity most people have not experienced previously. ” tersebut, setelah saya

meneliti  konsep  air

“Based on years of research and observation, we have concluded that over acidification of the o
body is the underlying cause of all disease. Because many people consume a diet primarily terionisasi, setelah saya it
comprised of acid forming foods, (i.e. sugars, meat, dairy, yeast breads, coffee, alcohol,

meneliti bagaimana konsep alkalisasi dari sel-sel tubuh, saya menjadi yakin dan
starches, etc.) rather than whole plant foods, they are frequently sick and tired”

o

semakin yakin bahwa produk ini merupakan produk yang bernilai mutlak untuk

)

“In my experience, Kangen Water™ supercharges your nutritional program better than
anything. Water is the key and this [Enagic® Kangen™ Water] is the best water | know B ) ) R
of. Anyone who gives it an honest try will experience it in their own health without rumah tangga jika memungkinkan, karena jelas bahwa produk ini lebih unggul
question!”

seluruh umat manusia. Bahwa ini adalah produk yang harus digunakan oleh semua - e Rt - o

1
!

daripada produk air lainnya yang pernah saya temui.

Dr. Dave Carpenter is a member of the Idaho Association of Naturopathic Physicians. He is

3 : s i s “Secara pribadi, saya bisa bersaksi bahwa tidak ada masalah dalam
currently the President of the International Iridology Practitioners Association (lIPA), has

served on the Board of Directors of IIPA since 1996 as Public Relations Director and Vice- kehidupan saya sendiri yang telah nyata diperkaya dengan mengkonsumsi air
President. ] . X i Kangen.... Saya mendukung air Kangen sebagai dokter, sebagai ahli bedah,
Dr. Dave Carpenter is a Licensed Acupuncturist, Fellow of the International Academy of

Medical Acupuncturists, and an IIPA Certified Comprehensive Iridologist (CCI). He is also a sebagai manusia, 100%. Saya merasa bahwa produk ini adalah manfaat besar

member of the American Naturopathic Medical Association, the Idaho Acupuncture

s / ; bagi seluruh umat manusia.... Saya sangat merekomendasikan produk ini”
Association, faculty member of the Intermountain Institute of Natural Health, and a

SRRV SR e graduate of Central States College of Health Sciences as a Naturopathic Medical Doctor, 06 e Fiar Rakiites Relickiasn BReTa IS Qi e Vasdilar
and the Royal Academy of Naturopathy in Australia as a Naturopathic Doctor, a graduate ’ g
of the International Academy of Medical Acupuncturists. Dr. Carpenter also holds a BS Surgeon.

dearee in Nutrition.



Dr. Monika Jethani
MBBS, DNB
(Gold Medalist),
MNAMS Phaco and
Refractive Surgeon
Vadodara

Dr Priyanka R Jain,
Gold Medallist
Dental Surgeon
Swastik Dental Clinic
SHAHADA

KANGEN DRINKERS - INDIAN DOCTORS

g

Dr. Kaushika Jalopara Dr. Milan Jalopara
MD Medicine,

LG Hospital, Ahmedabad Ahmedabad

Interventional Radiologist

Dr. Palak Jalopara
Pathologist

g y

e

——-

-

.;

Dr Rakesh J Jain,
Prosthodontist &
Oral Implantologist
Swastik Dental Clinic
SHAHADA

Dr. Chintan Bhatgat
MD, Anesthesiology

(=27,

Dr. Gaurang Chhabra
MBBS, MD, MNAMS
Chhabra Chest Clinic
Geetanjali Hospital,
Udaipur, Rajasthan

Dr. Sujal Dave Dr. Pranav Rana Dr. Viral Mor
Pediatrician MBBS MPH Australia PGDHCM-BAMS Managing
OM Pediatric & Neonatal General Practioner Director

Rishikesh Multispeciality Kadodara Care Hospital-Surat

Hospital, Ahmedabad

Critical Hospital

Dr. V P Lalwani
Double postgraduate
in Ophthalmology &
Radiology, Katni, MP

Dr. Alka Chhabra Dr. Roopa Lalwani
MBBS, MD, DNB, Gynaecologist
MNAMS Anaesthesiologist Katni, MP
Geetanjali Hospital,

Udaipur, Rajasthan



KANGEN DRINKERS (CELEBRITIES)

g™ - - ANTHONY
) g ity ROBBINS
¥ vdeocioy™ | : "\ f « SUZANNE
Y 5 SOMERS
DEMI MOORE
JILLIAN MICHAELS
- ANTONIO
BANDERAS
KEVIN HART
BRAD PITT

« CHUCK NORRIS
JACK NICHOLSON

« TONY ROBBINS
STEVEN TYLER
RON PERLMAN
PAT BOONE

« TOBY KEITH




KANGEN DRINKERS-ATHLETES
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ENAGIC CERTIFICATIONS

ASSOCIATION

WY omecrseLunG
\ \
" MEMBER

1SO 9001 ISO 14001 ISO 13485 Medical Device Medical Device Registration certificate
— L “ Marketing Authorization Manufacturing license of Kangen Water’

!l s . =$ = s

( s\ @

\ &5 88 L2

Proof of licensing of Standard Proof of licensing of Proof of licensing of T by By of Hsalth, Lsbour Issued by Osaka Prefecture. Nabuiad by Unitind States Patert
=z = 5 = and Wellfare, Government of Japan. = and Trademark Office.
of Quality and Management system. Environmental Management system. Medical Device License Number: 2782006010 License Number: 27BZ006010 Registration Number: 4,063,154
Registration certificate Recognized as a member Certificate of Registration
in good standing of Copyright Registration for Kangen Ukon Water Quality Association Member
Ty
DA A -~
Change Your Water = Change Your Life T s ) :
Issued by United States Patent and ASSOCIATION The information on this certificate Certificate of FDA Food Facility. Issued by the Water Quality
Trademark Office. Issued by Direct Selling Association has been made a part of the Registration Number: 15226513166 Association for 2010
Registration Number: 3,852,774 for the year 2014. Copyright Office records.
WQA Gold Seal Certificate 100 Direct Selling DSA Code of Ethics Inspection Report of Non-radioactive
of Compliance News Global 2011 Communication Initiative Contamination
U \Y_/
Issued by the Water Quality Issued for Enagic USA, Certificate of Recognition Presented to:

Association for 2014 Inc, #60 Enagic USA Inc.




Why These
People Drink
Kangen Water...?

LET’S SEE...



WATER & HUMAN BODY

Eyes Brain Nerves Blood
95% 83% 75% 94%

Heart Livér Kidney Lungs Skin
75% 86% 83% 85% 70%




SPECIALITY OF KANGEN WATER

S

Micro — Clustering
o
o

oet i s

REGULAR WATER CLUSTER KANGEN WATER CLUSTER
(15-20 MOLECULES) (5-6 MOLECULES)
Larger clusters limit Micro cluster allows greater

) absorption by the body penetration and easier absorption




REGULAR WATER CLUSTER
(15-20 MOLECULES)
Larger clusters limit
absorption by the body

KANGEN WATER CLUSTER

(5-6 MOLECULES)

Micro cluster allows greater
penetration and easier absorption

Ph.D.
Biological Chemistry MIT

FILTER/BOTTLED WATER-15% TO 20%
KANGEN WATER - 85% TO 95%

KANGEN WATER IS 6x
MORE HYDRATING

. ¥

Regular Clusters
are too big and




SPECIALITY OF KANGEN WATER

SN

Micro — Clustering

e

REGULAR WATER CLUSTER

(15-20 MOLECULES)
Larger clusters limit

absorption by the body

A

| —:

KANGEN WATER CLUSTER
(5-6 MOLECULES)
Micro cluster allows greater

penetration and easier absorption

Anti - Oxidation

- ORP

NEGATIVE OXIDATION REDUCTION POTENTIAL -

(ORP)

POSITIVE OXIDATION REDUCTION POTENTIAL +(ORP)

+ ORP

-400 -300 -200 -100 +100 +200 +300 +400
T = fEB T i
) | ha v;—‘ - ﬁg il Ccld‘
| lll * FRUITS SREATEA |2 oo ,,LD rinks
ikanein  contrvenon | P L wacer
WATER ‘ & Distilled
| - e
MmN e

' (GOOD FOR HEALTH)

wl e
(BAD FOR HEALT
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ORP = OXIDATION REDUCTION POTENTIAL

- ORP + ORP

NEGATIVE OXIDATION REDUCTION POTENTIAL - (ORP)

POSITIVE OXIDATION REDUCTION POTENTIAL +(ORP)

= ANTI - OXIDIZING ZONE OXIDIZING ZONE -}

-400 -300 -200 -100 +200 +300 +400
« I =1 EELT—
‘ l!!l » A GREEN TEA das Drialks
FRUIT w s g
“INANGEN COD LEVER OIL | , "‘I‘{'cf;fd %p Water
WATER k‘. Distilled
" Water
‘ VITAMIN € |

(GOOD FOR HEALTH) (BAD FOR HEALTH)



THE WORLD’S MOST ANTIOXIDANT -RICH WATER!

ol

16_GIasses:

Green Tea

Bananas

1 Kg ,
Blue Berries 1 GLASS
KANGEN WATER

Kg

Pumpkin

e

45 Bl nche§

Spinach

The comparison of values was made by measuring beta carotene contained content in fruits and vegetables. Research results from Japan’s Shimata University Professor Hatana Gyasuki- based on data
550ppb of Hydrogen content

Broccoli
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SICKNESS

SPECIALITY OF KANGEN WATER

SN

ALKALINE
9

HEALTH

10

Micro — Clustering

REGULAR WATER CLUSTER
(15-20 MOLECULES)
Larger clusters limit
absorption by the body

| —

KANGEN WATER CLUSTER
(5-6 MOLECULES)
Micro cluster allows greater

penetration and easier absorption

Anti - Oxidation

- ORP

NEGATIVE OXIDATION REDUCTION POTENTIAL -

~ ANTI - OXIDIZING ZONE

(ORP)

+ ORP

FOSI‘I’IVE OXIDATION REDUCTION POTENTIAL +(0RP)

-400 -300 -200 -100 +100 +200 +300 +400
| | Héi" Y e i
'rl'l!'.!;!. an fRuTS - s? Punr i ITapWater
| > Dn:tnllcd
' (GOOD FOR HEALTH) (BAD FOR HEALTH) '




ALKALINIZATION

Alkaline

Sickness / Aging Health / Young



ACIDIC ‘E} ALKALINE
8 9

Neutral

Normal
pH

o~

4 5 6

3

10 11 12 13 14

SICKNESS HEALTH




SPECIALITY OF KANGEN WATER

Micro — Clustering Anti - Oxidation

‘Q - ORP + ORP
Q Q NEGATIVE OXIDATION REDUCTION POTENTIAL - (ORP)

¢
’ t -400 -300 2 |oo +100  +200 +300 +400

A Kz

REGULAR WATER CLUSTER KANGEN WATER CLUSTER ! | 4*!' FRUTS "“"“‘ et = | Drinks

(15-20 MOLECULES) (5-6 MOLECULES) e contmou é ,,,,,

Larger clusters limit Micro cluster allows greater | ’

absorption by the body penetration and easier absorption (GOOD FOR HEALTH) (BAD FOR HEALTH)

Active Hydrogen

ALKALINE

Fra
6 8 9 10 11 12 13

KANGEN WATER ABTIVE HYDROGEN

WHAT ACTIVE LIVE HYDROGREN LOOKS LIKE
f .y E

“r"

SICKNESS HEALTH




. ==
KANGEN WATER ACTIVE HYDROGEN

WHAT ACTIVE LIVE HYDROGREN LOOKS LIKE

F A Ea —

— P
VE HYDROGEN
Ance in the




SPECIALITY OF KANGEN WATER

Anti - Oxidation

Micro — Clustering

SN

- ORP + ORP
é NEGATIVE OXIDATION REDUCTION POTENTIAL - (ORP)
-400 -300 |oo +100  +200 +300 +400
| ‘ - ., &‘%BY un
REGULAR WATER CLUSTER KANGEN WATER CLUSTER ;l!| mm nmm Dok
(15-20 MOLECULES) (5-6 MOLECULES) i 2 é ":;
Larger clusters limit Micro cluster allows greater | ’

| absorption by the body penetration and easier absorption ( GOOD FOR HE ALTH) (B AD FOR HE ALTH)

ALKALINE

# IIIII BN O
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SPECIALITY OF KANGEN WATER

Micro — Clustering

A —

KANGEN WATER CLUSTER
(5-6 MOLECULES)

Micro cluster allows greater
penetration and easier absorption

«e
Q(b

REGULAR WATER CLUSTER
(15-20 MOLECULES)
Larger clusters limit

absorption by the body

Active Hydrogen

" - = |
KANGEN WATER ACTIVE HYDROGEN

WHAT ACTIVE LIVE HYDROGREN I.UDKS LIKE
" L

Anti

- Oxidation

- ORP + ORP
IDATION REDUCTION POTENTIAL - (ORP) POSITIVE OXIDATION R

-400
| \ 5:4 &'%%EP é!z*
lx!“ 'T': mzu é nnnnnnnnnn
T
I (GOOD FOR HEALTH) (BAD FOR HEALTH) '

Alkalinization

ACIDIC ALKALINE

NNNNNNN

8 9 10 11 12 13 14

. II!IIIII

SICKNESS : HEALTH

Disinfectant




BLUE CORE

2.5 Ph= CHEMICAL FREE DISINFACTANT

WHAT IS STRONG ACIDIC WATER?

Strong acidic water is electrolyzed water containing
hypochlorous acid produced by the anodes. In general the Ph is
below 2.7 and the ORP is over 1,100 mV, It is not a strong acidic
chemical substance.

VARIOUS USAGES

First aid on cuts and burns

To disinfect your hand / sanitizer (without alcohol or any chemical)
To sanitize knives, cutting boards & dish towels

To disinfect your tooth brushes

To remove tea and coffee stains

To eliminate odors

Provides excellent results in external wounds and helps curing skin
diseases

i®

b 22 &
g 1@ @32
K
j
[ [ ] [ [ ] [ ] [ ] [ ]




KANGEN DEVICE PRODUCES 5 TYPES
OF WATER

9.5 pH
9.0 pH
8.5 pH

1.0 pH

KANGEN LIVE WATER

Health: for drinking and cooking... anti-aging, anti-oxidant

SAFETY WATER / CLEAN WATER

Neutral: for the baby... & while taking the medication

STRONG ACIDIC WATER

Disinfectant: kills virus and bacteria... sterilizing & sanitizing

STRONG KANGEN LIVE WATER

Emulsifier: Removes agricultural Chemicals in your food & more.
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LEVELUK K8

ENAGIC KANGEN WATER DEVICE

| =

O U Hh WIN R

ANESPA

SD501 PLATINUM
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LEVELUK SD501

Sr.No. | MODELNAME | NO.OFPLATES | BASIC PRICE | GST(18%) | TOTALAMOUNT

LEVELUK JRIV
LEVELUK SD501
SD501 PLATINUM
LEVELUK K8
LEVELUK SUPER 501

4 Plates
7 Plates
7 Plates
8 Plates

12 Plates

Shower

LEVELUK SUPER 501

LEVELUK JRIV ANE

a

1?{“

B> X |

SPA

1,84,746
2,34,745
2,51,695
2,90,677
3,36,440
1,69,491

33,254
42,255
45,305
52,323
60,560
30,509

2,18,000
2,77,000
2,97,000
3,43,000
3,97,000
2,00,000




Result Sharing



FEW RESULTS

" A

BEFORE
"7(F- BEAUTY WATER RESULT

7th Nov 20







Change Water...
Change Life...

Leveluk
KANGEN




Leveluk
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Any Questions ?
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White Money
Income
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Business Advantage

U KRANTI | o ) o 7 ;
W=y ZERO : oS

&
BUSINESS v f_t»f;. X

s o \
e 51:_: ' N - } o
No = | TeE R Never R,
Store house ‘ |. N Y SRR Rank Down X’ .r_‘_
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White Money |
Income

Pays Daily "§" \

| Can We Do This
| With All Advantages... .
p Business...?




BUSINESS PLAN

Achieve your dreams via
People’s Blessings




PATENTED COMPENSATION PLAN

PO “®uy | > Enagic® Has Received a Patent
\M” ( Certification of Patent ) Mf

\&/ 4747092
o P
|

stent Number

@ : : :
NS ’\'@ For Their “8-point” Business

2 i

\4.‘ Patentee Enagic Co., Ltd k{.’}’

N Echizenya Bldg. 7F, 1-1-6 Kyobashi {'\ M Od e |

Dy Chuo-ku, Tokyo 104-0031 A L d
Inventor Hironari Ohshiro s B e M d | | U | M k

> This Business Model Is Unlike
Application Number 2006-512499
(v Filing Date April 8, 2005 \{ ° °

¥ Anything Else In The D t

W i <y nytning cise in e vlrecC

’/ k\ \:-_/ i

% /-",', , This is to certify that the patent is registered on the register \ \\q,,

_;f ¢ of the Japan Patent Office. - s?);:’,

=

Sales Industry!!

$
ﬁ»‘ Commissioner, Japan Patent Office

AN




Traditional Business
International Brand

!

Country Dealer

!

State Wise Dealer |, Advertisement == Brand

| / l\ Ambassador
City Wise Dealer
1 ;i/;

Area Wise Dealer

!

Retailer

Cost Of
Product?




LEVELUK K8

ENAGIC KANGEN WATER DEVICE

'Sr.No. | MODELNAME | NO.OFPLATES | BASICPRICE | GST(18%) | TOTALAMOUNT

LEVELUK JRIV
LEVELUK SD501
SD501 PLATINUM
LEVELUK K8
LEVELUK SUPER 501

Ol A WN PR

ANESPA

SD501 PLATINUM

LEVELUK SD501

4 Plates
7 Plates
7 Plates
8 Plates
12 Plates
Shower

LEVELUK SUPER 501

Y
~5+2

LEVELUK JRIV ANESPA

1,84,746
2,34,745
2,51,695
2,90,677
3,36,440
1,69,491

33,254
42,255
45,305
52,323
60,560
30,509

2,18,000
2,77,000
2,97,000
3,43,000
3,97,000
2,00,000




ENAGIC BUSINESS MODEL

m) LevelLuk SD 501 — Rs. 2,77,000!/-

=) Enagic Allocated
Rs. 1,04,000/-

=) 1 Point = Rs.13000/-
13000*8 = 1,04,000







1st Direct Sale




1st Direct Sale
Up to 8 Points




1st Direct Sale

>

Up to 8 Points

2nd Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale

51st Direct Sale

I




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale

51st Direct Sale

I




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale

51st Direct Sale

101st Direct Sale



1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale

b




1st Direct Sale
Up to 8 Points

2nd Direct Sale

3rd Direct Sale

11th Direct Sale

21st Direct Sale

51st Direct Sale

101st Direct Sale



<3 You think
' O 101Machines(6A)
S IS a
BIG number?
But




For Your
Information

In Our Team
6A’s Direct Sales Data..




For Your
Information

In Our Team
6A’s Direct Sales Data..
6A

They Sold Only

Direct
Machines




LET’S SEE
ENAGIC CAREER PATH




ENAGIC CAREER PATH

6A

(e

$3000 Bonus

»Total 101
Sales




ENAGIC CAREER PATH

6A

(e

$3000 Bonus

- m) Total 101

Sales ‘
6A2

$6000 Bonus

_6A |
(6A2) =~ S0

200+ Sales

P ——]




ENAGIC CAREER PATH

6A

(e

$3000 Bonus
»Total 101

Sales ‘
6A2

$6000 Bonus

Toaz) = CE

200+ Sales

P ——]

&
6A2-2

$12000 Bonus

-

400+ Sales

=




ENAGIC CAREER PATH

$25000

6A2-3 525,000 Bonus

$3000 Bonus Apx$S5000 Monthly for life

|:>Total 101

Sales @
6A2

Apx.SSOOO
Month Iy (for life)

800+ Sales

6A2-4 450,000 Bonus 6A2-7 $4,00,000 Bonus
Apx$10,000 Monthly for life Apx$40,000 Monthly for life

$6000 Bonus

_ d—

200+ Sales

[6A24]:>

1600+ Sales

6A2-6 $2,00,000 Bonus

Apx$20,000 Monthly for life

6400+ Sales
[ 6A2-7 ]|:>
12,800+ Sales 6A2 6

6A2-5 $1,00,000 Bonus 6A2-8 $800,000 Bonus
apx$15,000 Monthly for life apx$80,000 Monthly for life

$12000 Bonus
[ 6A2-2 ]

400+ Sales

:>-

6A25 :>-
| 6AZ

3200+ Sales

6A2.8 A7
25 600+ Sales




6A

$3000 Bonus

6A2-6 $2,00,000 Bonus

Apx$20 000 Monthly for life

6A2-3 525,000 Bonus

ApxS5000 Monthly for life

6400+ Sales

6A2-7 $4,00,000 Bonus
Apx$40,000 Monthly for life

800+ Sales

How Much 6A2-4 50,000 Bonus

" TT:(me . $6000 Bonu: Bonus
aKes 1or

800+ sales m :>  6A
6A2-37 200+ Sales @

6A2-2
$12000 Bonus

: _6A2 |

| 6A2-2 ]:>

: 400+ Sales -

Apx$10 000 Monthly for life
6A2-4 :> 6A2-7

6A2 6

1600+ Sales 12 800+ Sales

6A2-5 $1,00,000 Bonus 6A2-8 $3,00,000 Bonus
apx$15,000 Monthly for life apx$80,000 Monthly for life

sAz 5 |:> - 6A2 8 |:> m
3200+ Sales 25 600+ Sales
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sonus In USD 6A 6A2-3 425,000 Bonus 6A2-6 $2,00,000 Bonus

6A : $3000 Bonus ApxS5000 Monthly for life ApxS20 my for life

6A2 : m) Total 101

6A2-2 : Sales 3. 800+ Sales (6A2-2 6400+ Sales | 6A2:5
$6000 Bonu: Bonus apx$10,000 Monthly for life apx$40,000 Monthly for life

6A2) = LEA.  (GA = (6A23) (6Az7) = [6A26)
200+ Sales [ 6a ) 1600+ Sales 12,800+ Sales

¥ /
6A2-2 6A2-5 $1,00,000 Bonus
$12000 Bonus Apx$15,000 Monthly for life
| 6A2-2 ]:> 6A2 |
400+ Sales - 3200+ Sales 25,600+ Sales

6A2-8 $800,000 Bonus
Apx$80,000 Monthly for life

6A25 6A28




Bonus In USD

6A 6A2-3 $25,000 Bonus 6A2-6 $2,00,000 Bonus
6A : $3000 Bonus ApxS5000 Monthly for life Apx$20,000 Monthly for life
6A2 : m) Total 101
6A2-2: Sales @ 800+ Sales @ 6400+ Sales

6A2-3 : 6A2

$6000 Bonus

6A2-4 450,000 Bonus 6A2-7 $4,00,000 Bonus
Apx$10,000 Monthly for life Apx$40,000 Monthly for life

S 46000
(62 = LeA) — 6A24 | 23 6A27 o A6

200+ Sales 1600+ Sales
4

¥ /
6A2-2 6A2-5 $1,00,000 Bonus
$12000 Bonus Apx$15,000 Monthly for life
| 6A2-2 ]:> 6A2 |
400+ Sales - 3200+ Sales 25,600+ Sales

A

12,800+ Sales

6A2-8 $800,000 Bonus
Apx$80,000 Monthly for life

6A25 6A28
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sonus In USD 6A 6A2-3 425,000 Bonus 6A2-6 $2,00,000 Bonus

6A : $3000 Bonus ApxS5000 Monthly for life ApxS20 my for life

6A2 : m) Total 101

6A2-2 : Sales 3. 800+ Sales (6A2-2 6400+ Sales | 6A2:5
$6000 Bonu: Bonus apx$10,000 Monthly for life apx$40,000 Monthly for life

S 46000
(62 = LeA) 6A2-4 6A2-7
6 leN R 200+ Sales 6A [1600+ Sales] [12,800+ Salc]es

A 4 /
29.90,000 INR 6A2-2 6A2-5 $1,00,000 Bonus
$12000 Bonus apx$15,000 Monthly for life
_6A2 |
Approx 30 lacs |(6AZ2 ]:>
p p 400+ Sales - 3200+ Sales 25,600+ Sales

\_ /

6A2-8 $800,000 Bonus
Apx$80,000 Monthly for life

6A25 6A28




ACHIEVEMENT OF KANGEN LEADERS

Friend 6A2 Ketan Bhaingradiya took Amit
to see a Kangen Water demo in March
2018, which is where he met 6A6-4 Updesh
Malik. “I was impressed,” Amit recalls. “After
seeing the emulsification process with
Strong Kangen Water, | was just shocked and
immediately purchased this amazing [SD501]
machine.”

Distributor Profile
Amit Patoliya

6A42-4

Initially, 6A2-4 Amit Patoliya was

content just being a Kangen Water
drinker, but a scare involving his
second daughter convinced him to
join the Enagic business. It's unclear
whether 2.5 pH Strong Acidic Water
helped his daughter’s eye, but Amit became
convinced of its power.

India

That momentous occasion began the “mission
of securing 1 lakh [100,000] healthy families”
with other members of hisJal Kranti family.
Amit explains thatJal Kranti means “Water
Revolutions” in Hindi, adding that it “has
a very strong emotional connection with
our Indian culture, and | would like to bring
happiness through this revolution.”

— —
VRN Mg RO

Amit made his first Enagic sale to a relative.
“On the basis of trust only, he bought the
Kangen Water machine,” he says. “It was very
inspiring.”
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He reached 6A2-4 after a “mesmerizing
journey of *30 months.” Persistence defines
his approach. He estimates that it took him
600 demos to achieve 6A, but he says,
“Rejections are part of the process.” Amit
quotes ancient Indian philosopher Chanakya:
“At the initial stage, people will reject you;
and later, they will accept you."

He emphasizes “focus,” “continuity” and
“action" when pursuing sales and strives for
“continuous learning.”

Amit remains immensely confident that
people will continue to see value in Kangen
Water. “My goal is that this ionizer machine
is going to come to every home in the
future,” he says. “Maybe not immediately, but
definitely in time.”

‘Results not typical. Most distributors who reach this
rank take a longer period of time.



Everything changed on December 4, 2018.
That’s when Mitesh’s good friend and mentor
6A2-2 Amrut Gondaliya visited his house
with 6A2-4 Amit Patoliya to present a full
demo for his family.

“Amit showed me the pH 11.5 Strong Kangen
Water benefits by washing vegetables at
my home | was shocked when | saw the
pesticides come out,” Mitesh recalls. He
bought an SD501 machine on the spot. The
next morning, he set up a demo at work and
his partners ordered four more machines for
their homes and office. “On the day when
we ordered the machines, | told my business

India

6A43-3

The first time 6A3-3 Mitesh Baldha
heard about Kangen Water was
during a demo at his textile company
in Gujarat, India. He was impressed,

but waited to buy his first machine for
several months due to budget concerns.

partners | was to focus full-time as an Enagic
Independent Distributor.” He worked his
way up to 6A3-3 in just 22 months, recently
becoming one of the “world’s fastest 6A3-
3

With a historically strong start, it might seem

like Mitesh has faced no obstacles, but he

has found people who are more concerned

with initial costs than Kangen Water’s long-

term benefits. He's also grappled with two

constants:

1) "All people are not ready to learn.”

2) “People accept negative thoughts of the
market rather than take the positive.”

Distributor Profile |
Mitesh Baldha

Mitesh almost always stays positive and
instills confidence in his team members. “I
gave the challenge to my partners to be
successful in Kangen business on the very
first day | started,” he says, and they've
proven to be up to the challenge.

“My biggest key to success is my family,”
Mitesh says. “My sweetheart Varsha has
made so many sacrifices to help me to
complete my goal. My Mom and Papa also
motivate me and help me to complete my
dream by handling our home and children.
My daughters Ishika, Isha and Swara always
give support by asking me, “Papa, when
are you completing 6A3-3?" He achieved
that goal through tireless efforts and daily
demos that have

paid unprecedented

dividends.

Mitesh finds
constant inspiration
from Enagic
business, but he
takes particular pride

in his childhood
friend’s journey as
an Independent
Distributor. “Manish
[Ranchhodbhai
Sutariya] had debt

of around 1 crore (approximately $150,000
U.S)) in his export business,” Mitesh says.
“When | met him and showed the demo and
the potential business to grow, he checked
all the properties of Kangen Water machines,
borrowed money on interest and started in
Kangen business full-time with me. He was
debt free within 15 months and he is 6A2."

Sure, Mitesh earned enough money to buy
his dream car, a Mercedes Benz GLS, and
he appreciates recognition that comes with
big success, but he’s not focused on his own
income and growth. “I am always thinking
about my team growth," Mitesh says, though
he welcomes love, care and respect” from
downlines.

Mitesh is driven
to succeed even
more in the Enagic
business. ‘I wish to
be the first 6A3-
8 of India," he says.
“| want to break all
the records in sales
and achievements.
And | will support
my team leaders to
break my records.”

*Results not typical.
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ACHIEVEMENT OF KANGEN LEADERS
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WION Business is Good
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Direct Sale
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$3(](] 6A2'3 $25,000 Bonus GAZ'G $2,00,000 Bnn
$3IJE|IJ Bonus $5000 Monthly for life $20,000 Monthly for life
=) Total 101 =) | (6A22] = S
o w o

$6000 4um

6A2
$6000 Bunus

s .. ORI

200+ Sales

$12000 4= M
$12000 Bonus
o e - 2
400+ Sales

800+ Sales

6A2-4 $50,000Bonus

$10,000 Monthly for life
6A24 ::>

1600+ Sales

6A2'5 $1,00,000 Bonus

$15,000 Munthly for life

(onzs - (o

3200+ Sales

6400+ Sales

6A2-7 34,00,000 Bonus

$40,000 Monthly for life
6A2-7 ™ (6A2:6 |
627 o

12,800+ Sales

6A2 8 58 00,000 Bonus
$80,000 Monthly for life
6A28 -/

25,600+ Sales




BLUE CORE

DOCUMENTS REQUIRED DOCUMENTS REQUIRED

(IN SOFT COPY) (IN SOFT COPY)
PAN Card RTGS/NEFT No.
Aadhar Card Mobile No.

Cancel Cheque Email ID.

Model Name.



